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A Social Business might be defined as a non-loss,
non-dividend business
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' i Social entrepreneurs are not content to just give a fish
or teach how to fish. They will not rest until they have
revolutionised the fishing industry.

Bill Drayton
CEQ, Chair and founder of Ashoka
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Doing well by doing good
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Doing good by doing well
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Banking for the Poor
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All Natural. All Delicious. All Profits to Chari
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Aravind Eye Hospitals
.. providing compassionate and high guality eve care

& Coimbatore City Centre
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How do we do eye surge y with same
efficiency as McDonalds?
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Mission, Inc.

the practitioner's guide
to social enterprise

Kevin Lynch A
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REl vs. EF ZREZFEE Big vision, small plan
Planning vs. practices ¥8 837 A FE Il E§ Falling to plan is planning to fail

Doing good vs. doing well
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Form vs. function
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Do-gooders vs. good doers
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Sweat equity vs. blood equity
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